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CURRICULUM VITAE (01.12.2015)
Name: Mika Pantzar 
Birth date and place: 10 May 1956, Helsinki, Finland.

Marital status: Married to Heli Pantzar, two children.

Address: Vattuniemen puistotie 3 C 39, 00210 Helsinki

Telephone: +358 (0)400 490 791

Email: mika.pantzar@aalto.fi; mika.pantzar@helsinki.fi  

EMPLOYMENT

Current academic position

Docent, Management and Organisation, HSE, 1993-, (special area: organization science and future studies)

Docent, University of Helsinki, 1993-, (special area: consumer research) 

Docent, University of Vaasa, 2000- (special area: innovation studies)    

Senior adviser, Aalto Executive Education, 2014 (special area: consumer insight) 

Previous appointments

Researcher in various research institutes (HSBA, Economic Planning Centre, Labour Institute for Economic Research) (1980-1991)

Senior Research Fellow, Academy of Finland (1998-2001, 2007-2011)

Head of Research in National Consumer Research Centre (1991-1997, 2001-2004) 

Assistant professor and research chief, University of Art and Design Helsinki (UIAH) (1997-1998)

Research Professor, (2005-2014), National Consumer Research Centre 
Research Director (2015-) Consumer Society Research Centre, University of Helsinki  
EDUCATIONAL QUALIFICATIONS 

Doctor of Science (Management and Organisation) 1991, Helsinki School of Economics and Business Administration (HSBA)

Licentiate (Economics) 1986, Helsinki School of Economics and Business Administration 

Master of Science (Economics) 1979, Helsinki School of Economics and Business Administration 

RESEARCH CONTRACTS AND RESEARCH AWARDS

2006-2011 Consumer driven Innovations (Academy of Finland)  

1998-2001 Social Construction of Needs (Academy of Finland), FIM 1.250.000

1993-1997 Domestication of Technology (Liikesivistysrahasto), FIM 66.000

1989-1991 Business Evolution (Liikesivistysrahasto/Jahnssonin säätiö), FIM 80.000

1980-2014 Several grants for translations and academic exchange

PROFESSIONAL ACTIVITIES

Examining (PhD)
Ari-Pekka Hameri 1992, (examinator, Helsinki University of Technology)

Jyrki Luukkainen 1994, (examinator, University of Tampere)

Ilpo Koskinen (lic.) 1994, (University of Helsinki) 

Sinikka Pesonen, (lic.) 1997, (HSBA)

Juha Nurmela 1997, (examinator, University of Helsinki, 1998)

Turo-Kimmo Lehtonen 1999 (examinator, University of Helsinki) 

Jaakko Suominen, (lic.) 2000 (University of Turku) 

Jarmo Markula, (lic.) 2001 (University of Helsinki)

Jukka Kortti (examinator, 2003, University of Helsinki)

Jaakko Suominen (examinator, 2003 University of Turku)

Oskar Korkman (examinator, 2005, Swedish School of Economics)

Inge Ropke (examinator, 2005, Roskilde University)

Toni Ryynänänen (examinator, 2008, University of Helsinki)

Tiina Funke-Niemistö (examinator, 2014, University of Turku)   

Supervisor for doctoral theses

Visa Heinonen, 1994-1998; Anu Raijas 1996-1999; Päivi Timonen, 1998-2002, Tanja Kotro 1999-2004: Minna Lammi 1999-2006, Mikko Jalas 2004-2008, Elina Hiltunen 2005- 2011, Antti Silvast 2009-2013. Marjoriikka Ylisiurua (2015-)   

Research Grant Evaluation

The Research Council of Norway

Riksbankens Jubileumsfond (Sweden)

Academy of Finland

Finnish Cultural Foundation

Helsinki institute for technology and science studies  

Foundation for Economic Education (permanent position) 

Helsinki University three year grants (permanent position)

Säätiöiden Postdoc pooli (permanent position) 

Peer review in
Cambridge Journal of Economics, Journal of Post-Keynesian Economics, 

Journal of Consumer Policy, Journal of Consumer Culture, Economics and Philosophy, World Futures, Finnish Economic Paper, Marketing Theory, Marketing Management, Skandinavian Journal of Management, Research Policy, Culture and organization, Futura, Journal of Future Studies, Journal of cleaner production, Science, technology & Human Values, Human Technology Review, Journal of Marketing   

Science, Technology & Human values, International review of social research, New Media & Society. 

Scientific and societal impact of research

a) Peer-reviewed scientific articles since 2000 
2015 Ruckenstein, M., Pantzar, M. 2015: Beyond Quantified Self: Thematic exploration of a dataistic
         paradigm. New Media & Society. Published online October 7th, 2015. 
         doi:   10.1177/1461444815609081 

2015 Ruckenstein, M., Pantzar, M. 2015: Datafied Life: Techno-Anthropology as a Site for Exploration and  

         Experimentation. Techné: Research in Philosophy and Technology 19(2): 193–212.

2015 Honkela T,  Honkela N, Lagus K, Raitio J, Sintonen H, Lindh-Knuutila T & Pantzar M (2015):  
       GICA:  Grounded Intersubjective Concept Analysis – A Method for Improved Research,
       Communication  and Participation.  L. Hovestadt, V. Bũhlmann & V. Moosavi (Eds.), Coding as
       Literacy: Metalithicum IV. Zũrich, Switzerland: ETH.
2014 Pantzar M.,Ruckenstein, M,  The heart of everyday analytics: emotional, material and practical 

         extensions in self-tracking market. Consumption Markets & Culture 

         DOI:  10.1080/10253866.2014.899213 
2013 Mustonen, V., Pantzar, M. (2013) Tracking social rhythms of the heart: from dataism to art. 

          Approaching religion, 3 (2): 16-21.

 2010 Pantzar M., Shove E. Understanding innovation in practice: a discussion of the production and   re-production of Nordic Walking.  Technology Analysis and Strategic Management, Volume 22, No. 4: 447-462. 

2010  Pantzar M. Future shock - Discussing changing temporal architecture of daily life. Journal of Future Studies, Vol. 14, No. 4, 1-22  

2010  Pantzar, Mika, & E. Shove.  Time in practice - Discussing rhythms of practice complexes. Ethnologia Europaea. Journal of European Ethnology. 40:1, 19-29.

2010 Lammi, M and Pantzar, M. (2010) The Fabulous New Material Culture. How plastics were  introduced to Finnish consumers. Österreichische Zeitschrift für Geschichtswissenschaften 2/2010, 105-120.

2007 
Shove, E., Pantzar M. ‘Recruitment and Reproduction: The careers and carriers of digital photography and floorball’. Human Affairs, 17, 164-167

2007 
Heiskanen E., Hyvönen K.,Niva M., Pantzar, M.,Timonen P., Varjonen J. ‘User Involvement in radical innovation: are consumers conservative?’ European Journal of Innovation Management, Vol. 10 (4): 489-509

2006
Pantzar, M. & Repo P. ‘Defining Innovation Policy - A Book Review’ International Sociology, Vol. 21 (3)

2006 
Shove, E. and Pantzar, M. ‘Fossilization’ Ethnologia Europaea. Journal of European Ethnology, 35 (1-2): 59-63)  (also published in Off the Edge. Experiments in Cultural Analysis, O.Löfgren, R. Wilks (eds.) Museum Tusculanum Press: Copenhagen

2006 
Hyvönen, P., Pantzar, M., Timonen, P. ‘Inventing Use for a Novel Mobile Service’ International Journal of Technology and Human Interaction, 2 (2): 49-62 

2005 
Shove, E and Pantzar, M ‘Consumers, producers and practices: understanding the invention and reinvention of Nordic Walking’, Journal of Consumer Culture, 43-64 (transl. in Shove, E. M.Pantzar (2011) Les consommateurs, les producteurs et les pratiques: comprendre l'invention et la réinvention de la marche nordique = Consumers, producers and practices : understanding the invention and reinvention of Nordic Walking , Revue d'Histoire Nordique. Nordic Historical Review.

2004 
Pantzar, M., Ainamo, A. ‘Nokia- the surprising success of textbook wisdom’. Comportamento Orgnizational e Gestao, 19 (1): 71-86

2003 
Pantzar, M ‘Tools or toys. Inventing the Need for Domestic Appliances in Postwar and Postmodern Finland’  Journal of  Advertising 32 (1): 81-91.

2002 
Lehtonen, T., Pantzar, M ‘The Ethos of Thrift - The Legitimisation of Bank Saving in Finland During the 1950s’ Journal of Material Culture 7(2): 211-232.

2001 
Kotro, T., Pantzar, M. ‘Product development and changing cultural landscapes -Is our future in "snowboarding"?’ Design Issue 18 (2): 30-45.

2000 
Ainamo, A., Pantzar, M. ‘Design for the information society. What can we learn from the Nokia experience?’ The Design Journal  3 (2): 15-26

2000 
Pantzar, M., ‘Consumption as Work, Play and Art - Representation of Consumer in Future Scenarios’, Design Issues 16:3
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