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Curriculum vitae

Postdoctoral researcher

Centre for Consumer Society Research

Background in Demography, Labor Economics, Social Economics, and Policy, with an additional 5 years of experience in
marketing.

Currently leading the project titled "Between Two Worlds: The Coping Strategies of Ukrainian Social Scientists During
War." This research integrates Social Sciences and Economics to investigate the coping strategies of Ukrainian social
scientists affected by war, with a focus on their use of digital community networks for resilience and adaptation in both
local and Nordic contexts.

The project aims to contribute to the broader understanding of resilience within the academic community.

Research interests: market research, marketing development models, modern stage of marketing in Ukraine, digital
community networks, coping strategies, ukrainian scientists during the war

Employment

Grant-funded researcher

Academic Disciplines of the Faculty of Social Sciences
University of Helsinki

Finland

1 Apr 2025 - 30 Apr 2027

Assistant professor
Taras Shevchenko National University of Kyiv
1 Sept 2018 - 15 Feb 2024

Executive Director

«Ukrainian Union of Marketing Experts»,
Ukraine

1 Jan 2018 - present

Education

Kyiv National Economic University named after Vadym Hetman, Bachelor's degree in specialty Personnel management
and labour economics (2009-2013)

Kyiv National Economic University named after Vadym Hetman, Master's degree in specialty Personnel management and
labour economics (2013-2014)

Kyiv National Economic University named after Vadym Hetman, PHD student (11.2014 — 11.2017)
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platform, 2020. - P.15-17.
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/I maTepianu || MixnapoaHoro cpopymy 3miHn. AganTauis. Hosa ekoHomika, HaykoBo-npakTniHa koHdepeHuis «Cy4acHi
TeHAeHLUil Ta cynepeyHoCTi po3BUTKY CBITOBOI EKOHOMIKM Ta MikHapogHoro GisHecy» (29 BepecHs 2021 p.) — KwiB:
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rymaHitapHux nutasb (3-4 6epestsa 2022 poky) — OHinpo: ABH3 YOXTY, 2022. — C. 42-44.

10. Domina O., Marketing development in Ukraine and Finland during the war: historical parallel / O. Domina//
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September 2022) - Kielce, Poland: The Jan Kochanowski University, 2022. - P.110-114
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12. Ctparteria po3noaineHHs i 36yTy (po3ain y cnisaBTopcTsi). MapkeTuHr: CBiTOBWIA AOCBIA Ta YKPaiHCHKWIA BUMIP :
nigpy4YHuk. 3a 3ar. pea. CrapoctiHoi A.O. Kunis : BugasHuutso Jlipa-K, 2024. 484 c. https://omu.marketing/vyjshov-
drukom-pidruchnyk-marketyng-svitovyj-dosvid-ta-ukrayinskyj-vymir-za-red-prof-starostinoyi-a-o/
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Teaching aids

1.International Management. Course learning and teaching materials for students at Master degree, Specialty: 075
Marketing, Field of knowledge: 07 Management and Administration, Education program: Marketing / CtapoctiHa Anna
OnekciisHa, Mawyk Iigia BitaniieHa, JbomiHa OkcaHa MukonaiBHa// KniBCbkuin HauioHanbHWI yHiBepcuTeT imeHi Tapaca
LLleByeHka, 2019. — 22 c.

2.International Management. Course learning and teaching materials for students at Master degree, Specialty: 051
Economics, Field of knowledge: 05 Social and Behavioral Sciences, Education program: International Economics /
CrapocrtiHa Anna OnekciiBHa, MNawwyk Iligis BitaniiBHa, bomiHa OkcaHa MukonaiBHa// KuiBcbkuiA HaUioHanbHWi
yHiBepcuTeT iMeHi Tapaca LlesyeHka, 2019. — 24 c.

3.Merchandising. Course learning and teaching materials for students at Bachelor degree, Specialty: 075 Marketing, Field
of knowledge: 07 Management and Administration, Education program: Marketing / CtapocTtiHa Anna OnekciieHa,
IbomiHa OkcaHa MukonaisHa// KniBCbkuin HauioHanbHWI yHiBepeuteT imeHi Tapaca LesueHka, 2019. — 24 c.

Internships

- KNU Teach Week 1.03.2021 (1 credit ECTS) and 9.06.2021 (1 credit ECTS);

- International Scientific and Pedagogical Seminar "Integration of Professional Universities in the European Educational
Space. Development of international cooperation " within the framework of teachers' professional development - lifelong
learning Held April 27.04.2021 in Higher School of Agribusiness in Lomza six hours (0.2 ECTS))



